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Istainability Series: A Look Back

Last week we observed thefirst day of fall, offering an opportunity to look back at the

summer that was. Summer 2022 was marked by continued supply chain disruptions; inflation; and acceleration
of environmental, social, and governance (ESG) investing and reporting. It culminated with Patagonia founder
Yvon Chouinard's transfer of the company into atrust and a nonprofit to benefit environmental conservation
efforts. In short, it was a season during which sustainability was a major topic of conversation, particularly in the
retail and, more specifically, the outdoor industries.

For our part, we started the 2022 Sustainability Series by discussing perhaps the hottest business topic at the
time—sustainable investing. We then went on to discuss intellectual property trends and issues related to brands
sustainability efforts, addressing brand integrity in recommerce (one of the foremost trends in sustainability),
emerging technologies like blockchain and non-fungible tokens (NFTs) that support brand integrity, and
transparency in sustainability-related trademarks. That issue led to a conversation about advertising pitfalls and
strategies when trying to message sustainability commitments and so-called "green claims’ to consumers—an
arearife for missteps and potential litigation. We closed this year's series with a broader summary of ESG and
the U.S. Securities and Exchange Commission (SEC). These included recent developments that bring ESG
reporting into greater focus, while Patagonia took efforts such as becoming a B corporation and committing to
causes, like 1% for the Planet, to an entirely new level.

It is clear from recent developments that sustainability as atopic of conversation and, more importantly, a goal
for the retail and outdoor industries will continue to be at the forefront of the strategic conversation for
businesses, investors, and regulators. We will continue to track these changes and assist our clientsin the
important work of devel oping, maintaining, and broadcasting sustainability efforts to stakeholders.

© 2022 Perkins CoieLLP


https://perkinscoie.com/insights-search?f[0]=insights_type:6
https://www.wsj.com/articles/patagonia-founder-yvon-chouinardis-giving-company-away-in-pledge-to-fight-climate-change-11663190342
https://www.perkinscoie.com/en/news-insights/so-what-is-sustainable-investing-anyway.html
https://www.perkinscoie.com/en/news-insights/sustainability-trends-and-ip-issues-for-fashion-brands.html
https://www.perkinscoie.com/en/news-insights/sustainability-trends-and-ip-issues-for-fashion-brands.html
https://www.perkinscoie.com/en/news-insights/aspiring-to-be-green-avoid-common-advertising-pitfalls.html
https://www.perkinscoie.com/en/news-insights/aspiring-to-be-green-avoid-common-advertising-pitfalls.html
https://onepercentfortheplanet.org/

Authors

Andrew H. Grant

Partner
AGrant@perkinscoie.com  206.359.6376

Exploremorein

Sustainability & Corporate Responsibility  Retail & Consumer Products ~ Outdoor

Related insights
Update

FERC Meeting Agenda Summariesfor October 2024

Update

New White House Requirementsfor Gover nment Procurement of Al Technologies. Key
Considerationsfor Contractors



https://perkinscoie.com/professionals/andrew-h-grant
mailto:AGrant@perkinscoie.com
tel:206.359.6376
https://perkinscoie.com/services/sustainability-corporate-responsibility
https://perkinscoie.com/industries/retail-consumer-products
https://perkinscoie.com/industries/outdoor
https://perkinscoie.com/insights/update/ferc-meeting-agenda-summaries-october-2024
https://perkinscoie.com/insights/update/new-white-house-requirements-government-procurement-ai-technologies-key
https://perkinscoie.com/insights/update/new-white-house-requirements-government-procurement-ai-technologies-key

